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Themes: 
• Strategic CSR implementation 
• Trends in Reporting 

 
Topics: 
• WBCSD introduction 
• Indonesian Business Council for Sustainable Development 
• Why engage in CSR - philanthropy or self-interest? 
• Smart business - turning challenges to opportunity 
• Sustainable business -  Strategic CSR 
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Overview 
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World Business Council for Sustainable 

Development (WBCSD) 

The World Business Council for Sustainable 

Development (WBCSD) is a global CEO-led 

coalition of 200 international companies, from 

35 countries and 22 sectors, with a shared 

commitment to sustainable development.   

 

Collectively, members represent an estimated: 

  

•    15 million employees 

•     7 USD trillion annual revenues 

•     5 USD trillion market capitalization 

  
 (Source: Observatoire de la Finance, Geneva, December 2009) 
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 Provide business leadership as a 

catalyst for change toward 

sustainable development 
 

 Support the business license to 

operate, innovate and grow 
 

 Sustainable Business? 

 Long term business vision 

 Smart risk management  

 New markets and innovation 

 Responsive to trends 

 Balanced social and environmental 

BCSD Mission 



WBCSD Activities 

Focus Areas 

       - Vision 2050  

      - Water          

    - Buildings    

   - Forest Products  

 - Cement 

- Electricity  

      Utilities 

- Tires 

- Mobility 

-  Mining    

  -  Eco Patent   

     Commons 

   

Energy and  

Climate 

The Business Role 

Joint  

Ventures 

• Urban Infrastructure 

• Sustainable Value 

Chains 

 

Systems Solutions 
  

 

•  Urban Infrastructure 

 

•  Sustainable Consumption and 

Value Chains 

 

•    Food, Water & Land Use 

 

- GHG Protocol 

 

- Sustainable 

Development 

Management 

Institute 

 

 

Projects 
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BCSD El Salvador 

BCSD 
Argentina 

PBE 
(Philippines) 

United States 
BCSD 

EpE 
(France) 

BCSD 
Thailand 

BCSD 
Malaysia 

BCSD 
Zimbabwe 

BCSD Mexico 

BCSD 
Honduras 

Vernadsky 
Foundation 

(Russia) 

BCSD 
Croatia 

uniRSE 
(Nicaragua) 

BCSD 
Taiwan 

BCA (Australia) 

BCSD Brazil 

BCSD Colombia 

respACT BCSD 
Austria BCSD  

United Kingdom 

BCSD 
Mongolia 

New 
Zealand 

BCSD 

APEQUE 
(Algeria) 

FE 
BCSD Spain 

FFA 
(Spain) 

Korea 
BCSD 

AEEC 
(Egypt) 

BCSD 
Portugal 

Peru 
2021 

BCSD 
Ecuador 

Excel Partnership 
(Canada) 

NHO 
(Norway) 

FEMA  
BCSD Mozambique 

TERI 
BCSD India 

BCSD 
Kazakhstan  

Nippon 
Keidanren 

(Japan) 

CII 
(India) 

CentraRSE 
Guatemala 

AED  
(Costa Rica) 

BCSD Bolivia 

BCSD 
Paraguay 

BEC  
(Hong Kong) 

BCSD  
Sri Lanka 

BCSD 
Hungary 

Danish 
BCSD 

DERES 
(Uruguay) 

BCSD 
Pakistan 

Curaçao BCSD 

Business 
Europe 

RBF (Poland) 

BCSD UAE 

China 
BCSD 

NBI  
(South Africa) 

BCSD 
Turkey 

econsense 
(Germany) 

Acción RSE  
(Chile) 

SEV-BCSD 
Greece 

SumaRSE (Panama) 

CGLI 
(Canada/USA) 

BCSD 
Vietnam 

Gulf BCSD 

BCSD Uganda 

BCSD Angola 

Indonesia BCSD 

BCSD Ukraine 

BCSD DomRep 

• 62 independent national and regional partner organizations 

• 60% in developing countries and emerging economies.  

www.wbcsd.org/regional/htm  

WBCSD Regional Network 

http://www.wbcsd.org/regional/htm


Bakrie Telecom 

Bank Negara Indonesia 

APRIL 

Garuda Indonesia 

Holcim Indonesia  

Medco Power 
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Indonesian Business Council for 

Sustainable Development (IBCSD) 

• Founding of IBCSD reflects 4 years effort between KADIN & WBCSD 

• Process initiated at Business Day in Bali, COP XIII UNFCCC, 2007 

• Launched April 2011, open to new members from November 2011 

“IBCSD will be a resource for business to share experience and opportunities for increasing 

sustainability of their operations. It will also play an advisory role to government and reach 

out to entrepreneurs developing new green technologies,” KADIN Chairman, Mr Sulisto. 

The Honourable: 

Minister of Industry 

Minister of Environment 

Chairman of DNPI 

Chairman of KADIN 

 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 



Balancing Advocacy and Action 

Gaining Trust for the Business Role 

 Advocate the business case for sustainability 

Influencing the debate and public policy 

 Bring a collective business voice 

“We can punch above our weight” 

 Provide a radar for emerging trends and issues  

Helps companies spot risks and opportunities 

 Deliver learning by doing and by sharing 

      Allows companies to learn from each other 

 

 

 

 

 

 

 

ADVOCACY     ACTION 
Influencing                      Implementing 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 



• What is the Business role? 

– Generating profit, now and in the future 

• Why should business engage in CSR? 

– Philanthropy or self-preservation 

 

• Business cannot succeed in societies that fail 

• Society cannot succeed without business 
solutions to major challenges ahead 

 

 

WBCSD Lessons Learned 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 
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Future Society: A growth story 



Income poverty: 

• Over 2 billion people live on less than $2/day 

Energy poverty:   

• 1.6 billion people today without access to electricity   

Mobility poverty:   

• 900 million people without access to transport 

Water poverty:  

• 1.8 million deaths per year due to lack of sanitation, poor 
hygiene and unsafe drinking water. 

Development: The poverty challenge 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 
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                        50% urban in 2010: 3 billion 
70% urban in 2050: 6 billion 
 

Urbanisation 



Emerging economies > 50% of global GDP and trend will continue 
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Source: UN population prospects, 2008 

A largely aging world The cost of growing old 

Age-related spending (as % of GDP in 
selected countries)  
Source: Standard and Poor’s 2010 

Shifting Demographics 



 A resource constrained world 

Oil 

 Food 

Water 

 Rare earth minerals 

 A pollution constrained world 

 Carbon concentration in the atmosphere will grow 
 

Consequences 

 Competition for resources 

 Pressure on how to “share the pain” in reducing CO2 emissions 

 Environment will become economic development & trade issue 

A World with Limits 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 



• Future winning companies are those that 
anticipate the trends 

• Turn challenge to opportunity 

• Solution providers 

 

• Go beyond philanthropic CSR 

• Have a sustainable business model, that can 
operate in a resource constrained world 

 

Future Winners 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 



 
Vision 2050: 
 A platform for dialogue about 

the role of business in a 
resource & carbon 
constrained world.  

WBCSD’s Vision 2050 



• Priority project of IBCSD in 2012 

– Develop a business-led Vision for a 
sustainable Indonesia 

– A platform for business to 
contribute to ensuring the 2050 
population can  live well, within the 
resource constraints of the nation 

 

Towards an Indonesian Vision 2050 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 



Business
-as-usual 
outlook 
to 2050 

Vision 
2050 

Pathway 
to 2050 

Opportunities 

Towards an Indonesian Vision 2050 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 

•Unique to Indonesia 
•Based on development agenda & 
national priorities 

•Looks far ahead into future 

•Enhance global competitiveness 
•Builds a Sustainable Society 
•Identifies the Business Role 
•Facilitates support for Business 



Business
-as-usual 
outlook 
to 2050 

Vision 2050 

Pathway to 
2050 

Opportunities 

Understanding the Business-As-Usual 

Trends – Outlook to 2050 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 

Recognising that future 
challenges are just too great 
for any one stakeholder to 
resolve. 



0

1,000

2,000

3,000

4,000

5,000

6,000

7,000

8,000

9,000

10,000

1950 1960 1970 1980 1990 2000 2010 2020 2030 2040 2050

P
o
p

u
la

ti
o
n

 i
n

 m
il
li
o
n

s

 Urban - Less developed

 Rural - Less developed

 Urban - More developed

 Rural - More developed

0

C
hi
na

U
ni
te

d S
ta

te
s

In
di

a

Bra
zi
l

M
ex

ic
o

R
us

si
a

In
do

nes
ia

Ja
pan

U
ni
te

d K
in

gd
om

G
er

m
any

10,000

20,000

30,000G
D

P 
2

0
0

6
 U

S
$ 

b
n

40,000

50,000

60,000

70,000

80,000

0

2005 2030

2

4

6

8

10

12

14

16

400 million

1.2 billion

P
er

c
e

n
t o

f 
g

lo
b

a
l p

o
p

u
la

tio
n

 Sub-Saharan Africa

 South Asia

 Middle East and North Africa

 Latin America and the Caribbean

 Europe and Central Asia

 East Asia and the

Global economic power is shifting
Top 10 economies by GDP in 2050

The world population is increasingly urban
Global populat ion by type of area and by region – 1950-2050

The global middle class is rapidly expanding
Population in low- and middle-incom e countries earning US$ 4,00 0-17,000 per capita

(purchasing power parit y)

1970

0

10

20

30

40

50

60

70

80

1980 1990 2000 2010 2020 2030 2040 2050

G
tC

O
2
e

q

 Rest of the  world

 BRIC (Brazil,
Russia, India, China)

 OECD

0

2030

2005

2030

2005

2030

2005

500 1,000 1,500 2,000

Millions of people

2,500 3,000 3,500 4,000

 Severe

 Medium

 Low

No

0%

2000

F
o

re
c

a
s

t p
o

s
t-

p
e

a
k d

e
c

lin
e 

ra
te

2005

Campbell

LBST

Peak Oil  Consulting

Uppsala

Total

BGR

Shell

Miller

Meling

OPEC

IEA

USEIA

2010 2015 2020 2025

Forecast date of peak

2030 2035 2040 2045 2050

1%

2%

3%

4%

5%

6%

7%

8%

Greenhouse gas emissions keep rising
GHG emissions by regions

Environmental degradation jeopardizes
people’s quality of life
People living in areas of water stress by level of stress

The world could be running out of some resources
Global suppl y forecasts according to the implied ult imate recoverable
resources of convent ional oil, date of peak produ ct ion and the post-peak
aggregate decline rate

Trends Ahead: Business-As-Usual 
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Business-
as-usual 
outlook to 
2050 

Vision 2050 

Pathway to 
2050 

Opportunities 

An Alternative to Business-As-Usual: 

Developing the Vision 2050 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 

Defining a common Vision for 
Indonesia, with clear role for 
Business – trust building, multi-
stakeholder, breaking the 
paradigm 



Competitive 
Indonesia 

Just and 
Distributed 

Development 

Green and 
Sustainable 
Indonesia 

Indonesia as a 
Strong, Self-

reliant 
Archipelagic 

Country based on 
National Interests 

Source: Bappenas, 2010 

Long Term Development Mission 
2005-2025 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 
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1 Bureaucracy Reform and Good Governance 

2 Education 

3 Health 

4 Poverty Alleviation 

5 Food Security 
6 Infrastructure 

7 Investment Climate 

8 Energy 
9 Environment and Disaster Management 

(incl. Climate Change) 
10 

Disadvantaged, Borders and Post-Conflict Areas 

11 + 3 National 
Priorities 

 2010-2014 

11 

Culture, Creativity and Technology Innovation 

12 Politic, Law and Security 

Economic Development 

Social Welfare 

13 

14 

Source: Bappenas, 2010 

National Priorities and Action Plan 
2010-2014 



“We are devising an energy mix policy 
...that will reduce our emission by 26 
percent  by 2020. With international 
support… as much as 41 percent”. 

 

“…a billion tons of  CO2 reduction by 2050. 
We will change the status of our forests 
from that of a net emitter sector to a net 
(carbon) sink sector by 2030”. 

 

Susilo Bambang Yudhoyono,  

President of Republic of Indonesia, 2009 

Source : Kementrian Negara Lingkungan Hidup (2010) 

Indonesia’s Green Growth Vision 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 



Carbon Mitigation & Energy Mix 

REDD RENEWABLE ENERGY 

ENERGY 
EFFICIENCY 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 

Coal 
33% 

Gas 
30% 

Oil 
20% 

17% 

Source: MOEMR 
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Presidential Regulation, No. 61, 

September 2011 
 

Mandates specific actions by sector, and region, for 

GHG mitigation towards national targets for low 

carbon development: 
 

• Agriculture 

• Forestry and peatland management 

• Energy and transport 

• Industry 

• Waste management 

• Other supporting activities 

National Action Plan for GHG Mitigation: 

A Roadmap for Business Action? 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 

46 pages of appendices: Strategy, actions, activities, implementation 

period, location, GHG mitigation impact, responsible agency 



2010-14: Ecosystem 

restoration on 2.5m ha 

of forest land. Peatland 

rehabilitation 250k ha. 
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2010-2014: 350 MW 

of renewable energy 

(biomass, 

geothermal, hydro, 

solar) 

National Action Plan for GHG Mitigation: 
A Roadmap for Business Action 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 

2010-2014: 

Energy audit 

systems and 

managers in 9 

cement, 35 steel 

and 15 pulp/paper 

companies 



Business-
as-usual 
outlook to 
2050 

Vision 2050 

Pathway 
to 2050 

Opportunities 

Constructing the Pathway: 
Shifting from BAU to Vision 2050 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 

Prioritising immediate action, 
with advocacy to ensure that 
Business is supported to deliver 
solutions to society’s challenges 



TODAY 

Pathway to Vision 2050: 
Business Action with National Priorities 

FUTURE 



Business-
as-usual 
outlook to 
2050 

Vision 2050 

Pathway 
to 2050 

Opportunities 

Business Opportunities on the pathway 

to Vision 2050 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 

Turning challenge to opportunity, 
identifying competitive-advantage 
& business models that promote 
sustainable Indonesia  



Business domains for the next decade – 
Opportunities and overlaps (WBCSD Vision 2050) 

• Cities and infrastructure 

• Livelihoods and 

lifestyles 

• Intensified agriculture 

and forestry 

• Efficiency 

improvements 

• New energy sources 

• Water access 

• Education 

• Improving bio-capacity 

and managing 

ecosystems 

• Making change happen: 

services & partnerships 



0 10

US$ trillions

30

Ports and airports

Roads and railways

Energy

Water

20

Investment requirements for urban infrastructure up to 2030 

Source: Booz Allen Hamilton, Strategy+Business, n°46, 2007 (from Booz Allen Hamilton, Global Infrastructure 

Partners, World Energy Outlook, OECD, Boeing, Drewry Shipping Consultants, U.S. Department of Transportation) 

Opportunities: Building urban 
infrastructure ($40T investment by 2030) 

33 
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“The Green Race is on” between countries to 
transform to low carbon economies and to become 
the leading supplier of resource efficient technology 
& solutions for challenges of the future 

34 
INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 

The Green Race is On 

China  

– The leader in the race 

– Key focus of 12th 5-Year 
Plan  

– Clean energy investment : 
No. 1 rank with 21% of 
$162 billion invested 
globally in 2009 

– Taking lead on solar & wind  

Korea 

– Largest share of economic 
stimulus devoted to 
“green” sector (80%) 

India 

– Leading supplier of low cost 
solutions to domestic demand 
from low-income sector 
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What are the opportunities: 
 

1. Develop a long-range vision based on 

consensus with stakeholders 
 

2. Strengthen the business voice in 

future development agenda 
 

3. Define CSR around measurable 

business contributions to the current 

and future challenges of society 
 

4. Advocacy to Government for policy 

that facilitates business to implement 

sustainable development 

 

Vision 2050: Value to Business 

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 
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www.wbcsd.org 

Reporting and Accountability:  
Tools, case studies, protocols, best practice 

http://www.wbcsd.org/web/measuringimpact.htm
http://www.wbcsd.org/Plugins/DocSearch/details.asp?DocTypeId=25&ObjectId=MjkzNDQ
http://www.ghgprotocol.org/
http://www.wbcsd.org/templates/TemplateWBCSD5/layout.asp?type=p&MenuId=MTU4MA


• CSR is “strategic” when its deeply integrated 

• Beyond philanthropy, need to promote business models 
that deliver visionary solutions to societies’ challenges 
 

• Need Government to expand definition of CSR to include 
measureable impacts resulting from core business strategy 

• Need expanded, local reporting frameworks to ensure that 
these business contributions are quantified 

• Need policy incentives for companies that deliver 
sustainable development solutions 
 

• Look forward to collaboration on Vision 2050 - to develop 
a platform for business to engage  

INDONESIAN BUSINESS COUNCIL FOR SUSTAINABLE DEVELOPMENT 

Summary 



 
For more information on 

membership of IBCSD and to 

participate in Vision 2050: 

 
Tiur Rumondang     tiur24@cbn.net.id 

Secretary General, IBCSD Interim 
 

Neil Franklin    neil.franklin@daemeter.org  

Director, Daemeter Consulting 

Advisor, WBCSD & IBCSD 

 
 

 

 
 

 

Thank you 

mailto:tiur24@cbn.net.id
mailto:neil.franklin@daemeter.org

